SANA AND FEDERBIO PRESENT ITALIAN ORGANIC PRODUCE TO THE
INTERNATIONAL MARKETS

The presentation meeting for SANA 2012 (Bologna 8 - 11 September) was held on 17 June
in Washington, bringing to an end an initial series of events organised by BolognaFiere
and Federbio in cooperation with the Emilia-Romagna regional government's
Department of Production Activities and the Italian Ministry for Economic
Development. The aim of the initiatives was to put in place a network of services
supporting Italian organic produce in foreign markets and to conduct international promotion
for SANA, the leading Italian trade fair in the field of certified organic food, herbal medicine
and natural and organic cosmetics, now in its 24th edition.

The delegations of foreign buyers from the USA, Brazil, China and Russia who will be
hosted at SANA for the first time in the show's history are currently being finalised. These
delegations of buyers working in the field of fresh and processed organic food will swell the
ranks of the foreign professionals who regularly visit the exhibition (a record figure of 900
international visitors attended the 2011 show).

SANA 2012 AND ITALIAN ORGANIC PRODUCE
PRESENTED AT FAMED AMERICAN VENUE

The presentation of SANA in Washington was hosted by Restaurant Nora, renowned
worldwide as America's first certified organic restaurant. The event was concluded with a
tasting session for Italian organic produce. The initiative was attended by professionals from
the organic sector and the trade press. Along with representatives of BolognaFiere and
FederBio, the Italian delegation included some of the Italian organic companies exhibiting at
Fancy Food (the pre-eminent US show in the food&beverage sector) and representatives of
the Emilia-Romagna regional government, of Unioncamere Puglia and of the former Italian
Trade Commission ICE (undergoing reorganisation) supervised by the Ministry for
Economic Development.

FROM RUSSIA TO BRAZIL AND CHINA
SANA EVOLVES TOGETHER WITH ITALIAN ORGANIC PRODUCE
WORLDWIDE

The presentation of SANA in Washington was preceded by a seminar devoted entirely to
organic produce held in Moscow on 16 May. The highly successful initiative was a
complete novelty for trade marketing in the Russian food sector and saw the keen
participation of around seventy professionals representing the leading Russian distributors
of organic produce. This included both fresh food (fruit and vegetables) and processed and
preserved produce (cereals, flour, pasta, canned produce, oil, vinegar, juices, spices and
condiments), which are also sold online. Along with BolognaFiere and Federbio, the
seminar saw the participation of producer companies from a number of Italian regions, who
had the opportunity to find out more about the organic market in Russia while presenting
their products and gaining information on the administration procedures and certification
needed to export to the Russian Federation. The event featured an address by a legal
expert who outlined the key aspects of GOST certification, obligatory for all foodstuffs
entering Russia (and Ukraine) from abroad. Another issue discussed was the transport
system, logistics and physical distribution of goods in Russia. The event was also attended



by representatives of the Italian Embassy in Moscow and of the Italo-Russian Chamber of
Commerce.

Following the Moscow workshop, a further two major initiatives promoting Italian organic
produce were held in Brazil and China. In Sao Paulo in Brazil, in cooperation with the
Ministry for Economic Development and the former Italian Trade Commission ICE, Federbio
organised the participation of a group of ten Italian organic companies in the eighth
international exhibition BioBrazil, held from 24 to 27 May. These companies (producers
of flour and animal feed, wine, rice, preserves and tomato sauce, olives, preserves in oil,
olive oil and vegetable drinks) had the opportunity to exhibit their products in a joint stand
which hosted B2B meetings with local sector players. Attendance was more than
satisfactory with around 300 visitors counted during the three days of the exhibition.

Concurrently with this event, seven Italian companies had the opportunity to present their
ranges of products bearing the European organic certification mark to Chinese buyers at the
exhibition Biofach China 2012, held in Shanghai from 24 to 26 May. Organised as part of
the OFOM (Organic Food Organic Mood) project promoted by ATI FederBio, Bioagricoop
(BAC) and Ci.Bi, participation in the event increased the visibility both of the companies
themselves and of the European mark amongst local buyers. The joint stand hosting the
Italian organic exhibitors won an award for the best stand in the Italian pavilion. Set up to
promote an awareness of the requirements of organic agricultural produce and the
community certification system and to promote the consumption of organic produce in
China, Japan and the USA, the OFOM project will continue its activities over the next three
years. The next appointment promoted by ATI will be participation in the FOOD EXPO in
Hong Kong from 16 to 20 August.

SANA MONITOR 2012
THE FIGURES FOR ORGANIC AGRICULTURE WORLDWIDE

The results of a survey conducted by Nomisma (the private economic research institute
responsible for producing the SANA Monitor 2012 and well known throughout Europe for its
analyses of the agri-food system) will be unveiled at 3.00 pm on Saturday 8
Septemberduring a conference entitled "SANA MONITOR. All the figures for organic
produce in Italy" to be held in the SANA FORUM in the Bologna exhibition centre. The
meeting will feature addresses by representatives of Sinab (the National information
service on organic agriculture set up by the Ministry for Agricultural, Food and
Forestry Policies), who will discuss in particular the figures for companies, surface areas
and organic agriculture production. The following are some figures on the scale of the
organic sector worldwide elaborated for the SANA MONITOR by Nomisma.

In just under 30 years, organic agriculture has seen exponential growth in terms of both
numbers of players and cultivated areas. In 2010 the organic Utilised Agricultural Area
(UAA) (including the area under conversion) worldwide amounted to a total of 37 million
hectares (0.1% down on 2009). In percentage terms, in 2010 organic UAA accounted
for 0.9% of the world total. In 2010, Australia was the country with the largest quantity of
organic area (including the area under conversion), with 12.1 million hectares. Next came
Argentina (4.2 million hectares) and the United States (1.9 million hectares). Another
country in the American continent with a large organically cultivated surface area is Brazil,
which in 2010 ranked fourth worldwide with 1.7 million hectares. The last of the top 5
countries in the world in terms of organic surface area was Spain (1.4 million hectares),
closely followed by China (1.3 million hectares) whose growth prospects are however much
more significant. In 2010, these five countries (Australia, Argentina, USA, Brazil and Spain)
together accounted for 57.6% of the world&€™ s entire organic surface area. In 2010 Italy
was seventh in the world rankings with 1.1 million hectares (Fibl-IFOAM 2012), but it
should be borne in mind that in 2011 other EU member countries (Germany, France)
exceeded the threshold of a million hectares of organic UAA for the first time.

In 2010 the world organic UAA consisted mainly of meadows and pastures (23.7 million
hectares, 64% of the total). The surface area of arable land used for the cultivation of
cereals, vegetables and other extensive crops amounted to 6.1 million hectares (16.4% of
the total), while permanent crops (fruit, grapes, olives, coffee, etc.) covered 2.6 million
hectares (7.2% of the total). The main extensive organic crops were cereals (2.5 million
hectares and 40.9% of the total), while the most widely cultivated permanent crops were
coffee (640,000 hectares and 24.6% of the total) and olives (500,000 hectares and 19.2% of



the total).
The remaining 12.4% of world organic UAA (4.6 million hectares) is mixed use.

As for consumption, in 2010 purchases of organic produce worldwide were estimated
at US $ 59.1 billion (equivalent to 42.5 billion euro). The United States was the largest
market for organic produce with sales of 20.2 billion euro. In the 27-member European
Union, the largest market in 2010 was Germany with 6.1 billion euro, followed by France
(3.4 billion euro) and the UK (2 billion euro).

Sources: Fibl-IFOAM figures - The world of organic agriculture, 2012, and Organic Monitor,
elaborated for SANA MONITOR by NOMISMA. The performance of the organic market in 2011 is
examined in key European countries and the United States.
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